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With expenses outpacing revenue, 
Saint Louis University is raising tuition 
and freezing some faculty and staff sal-
aries in an effort to cut costs.

The measures were described in a 
10-page communication sent Jan. 17 
to students, faculty and staff by SLU’s 
president, Rev. Lawrence Biondi. In the 
letter, he cited a turbulent economy, 

challenges in student re-
cruitment and retention, 
and uncertainties in 
health care as driving 
forces behind a tight-
ening of the fiscal 2013 
budget.

“The growth in our 
expenses has outpaced 
the growth in reve-
nues, leaving us 
with less funding to 
address infrastruc-
ture, technology and 
other important capi-
tal needs,” he wrote. 
“Additionally, we have 
seen a decline in re-
search grant awards to 

the University. And while 
fundraising is up this year, 
giving is not at the level it was 
prior to the recession.”

Among the measures to be 
implemented are:

• a 3.8 percent increase 
in undergraduate tuition 

and 2 percent in-
crease in graduate 

and professional 
tuition;

• a 2 percent in-
crease in room and 

board rates;
• a 3.2 percent in-

crease for the four-year 
undergraduate pro-

gram in Madrid and 

3.2 percent increase for the master’s pro-
grams in Madrid; 

• and a 5 percent increase for study 
abroad, visiting and transfer students 
in Madrid.

SLU also plans to freeze certain ex-
penses, including the salaries of some 
faculty and staff, along with general 
expense spending for academic units 
and administrative departments.

The SLU communication came on the 
day Gov. Jay Nixon, in his State of the 
State address, proposed a 12.5 percent 
cut in state funding for higher educa-
tion and follows other schools’ moves 
to hike tuition for the current school 
year. It also follows an effort by SLU to 
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Two longtime partners at the Bryan 
Cave law firm, John Boyle and Greg 
Willard, are headed to the Carmody 

MacDonald firm, 
reuniting them 
with other Bryan 
Cave alumni who 
are principals 
there.

Boyle, 56, who 
joined Bryan Cave 
in 1980, has been 
group leader of the 
real estate and 
banking client ser-
vice group since 
2008. It is the 
firm’s second larg-

est practice area, with 200 lawyers 
worldwide. He served on the executive 

Downing vs. drug giant Boyle, Willard 
exit Bryan Cave 
for Carmody firm

greg  willard
Specializes in bankruptcy 
law and restructurings

Demolition of Pevely for  
outpatient center ‘critical’ 
to future health and viability
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After winning a $750 million set-
tlement in July for rice farmers 
against German biotech firm Bayer 
CropScience, Don Downing has set 
his sights on a different target — the 
global pharmaceutical giant Merck.

Downing, a vice president at local 
law firm Gray, Ritter & Graham PC, 
was co-lead counsel in a case that pit-
ted Bayer against as many as 11,000 
U.S. long-grain rice farmers. In Au-
gust 2006, Bayer’s genetically modi-
fied Liberty Link rice, which was not 
yet approved for human consump-
tion, was found in the U.S. rice sup-
ply. Within days of the discovery, de-
clining rice futures cost producers 
millions as many European countries 

banned U.S. rice imports, according 
to the complaint filed by the farmers.

“My phone immediately started 
ringing right off the hook because I 
represent a lot of farmers,” Downing 

said. “It’s been a long five years, but 
all’s well that ends well, and this has 
ended well for farmers.”

The $750 million settlement re-
quired that claims had to be filed rep-
resenting at least 85 percent of all 
rice acreage in the United States be-
fore payments would be made. That 
requirement was met on Dec. 20, and 
Bayer is disbursing its first checks to 
farmers.

Now Downing has turned his atten-
tion to a different issue. He is serving 
as co-lead counsel in a consumer 
fraud class-action suit against Merck, 
claiming the pharmaceutical firm 
misled the public regarding the safety 
profile of the heart drug Vioxx.

The suit is seeking full refunds for 
all consumers in Missouri who pur-
chased Vioxx, an amount Downing 
believes is more than $200 million.

Downing is working on the case 
with co-lead counsel Pat Stueve of 
Stueve Siegel Hanson LLP in Kansas 
City. The case is set to go to court on 

don downing is co-lead counsel in a con-
sumer fraud class-action suit against merck. downing | 37

After $750 million win for 
rice farmers, attorney gears 
up for battle with Merck
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J. Dann Adams takes TALX past 
the $400 million mark 
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TALX triples its revenue to top $400 million mark

January 20-26, 2012
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Since Equifax bought employment servic-
es company TALX in 2007, the St. Louis firm 
has grown its revenue by 30 percent.

TALX, which specializes in managing  
unemployment claims and handling employ-
ment and income verification for clients, grew 
its revenue to $396 million in 2010 from $305 
million in 2008.

And the TALX division is on pace to crack 
the $400 million revenue mark in 2011. 
TALX reported revenue of $298.5 million 
for the first nine months of 2011, an increase 
from the $293.4 million in revenue reported 
for the same period in 2010.

Revenue at TALX has more than tripled 
since 2004, when the company reported sales 
of $124.4 million. Equifax reported 2010 rev-
enue of $1.86 billion.

The pace of growth at TALX recently went 
up a notch, when Equifax bought two compa-
nies to supplement TALX’s services.

In August, the credit-reporting giant bought 
DataVision Resources, a Carlisle, Iowa-based 
provider of data and business solutions for the 
mortgage, insurance and financial services  
industries. DataVision will allow TALX to  
offer manual employment and income verifi-
cation for consumers who are not in the Work 
Number database, TALX’s flagship product, 
said TALX President J. Dann Adams.

“The acquisition of DataVision was so that 
we could provide a 100 percent solution,”  
Adams said.

Equifax also announced in October that 
it bought Charleston, S.C.-based eThority, 
a provider of workforce analytical software, 
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Since	Equifax	bought	employment	servic-
es	company	TALX	in	2007,	the	St.	Louis	firm	
has	grown	its	revenue	by	30	percent.

TALX,	which	specializes	in	managing	un-
employment	 claims	 and	 handling	 employ-
ment	 and	 income	 verification	 for	 clients,	
grew	 its	 revenue	 to	 $396	 million	 in	 2010	
from	$305	million	in	2008.

And	the	TALX	division	is	on	pace	to	crack	
the	 $400	 million	 revenue	 mark	 in	 2011.	
TALX	reported	revenue	of	$298.5	million	for	
the	 first	 nine	 months	 of	 2011,	 an	 increase	
from	the	$293.4	million	in	revenue	reported	
for	the	same	period	in	2010.

Revenue	 at	 TALX	 has	 more	 than	 tripled	
since	 2004,	 when	 the	 company	 reported	
sales	 of	 $124.4	 million.	 Equifax	 reported	

2010	revenue	of	$1.86	billion.
The	pace	of	growth	at	TALX	recently	went	

up	a	notch,	when	Equifax	bought	two	com-
panies	to	supplement	TALX’s	services.

In	 August,	 the	 credit-reporting	 giant	
bought	DataVision	Resources,	a	Carlisle,	Io-
wa-based	provider	of	data	and	business	solu-
tions	for	the	mortgage,	insurance	and	finan-
cial	 services	 industries.	 DataVision	 will	 al-
low	TALX	to	offer	manual	employment	and	
income	verification	for	consumers	who	are	
not	in	the	Work	Number	database,	TALX’s	
flagship	 product,	 said	 TALX	 President	 J.	
Dann	Adams.

“The	acquisition	of	DataVision	was	so	that	
we	 could	 provide	 a	 100	 percent	 solution,”	
Adams	said.

Equifax	also	announced	in	October	that	it	
bought	 Charleston,	 S.C.-based	 eThority,	 a	
provider	of	workforce	analytical	software,	to	
become	part	of	TALX.	Adams	said	eThority’s	
analytics	software	will	allow	TALX	to	dig	in-
to	the	troves	of	data	on	employment,	income	

and	 unemployment	 claims	 to	 help	 clients	
cut	down	on	turnover	and	maximize	profits.

Financial	terms	for	both	acquisitions	were	
not	disclosed.

Adams	headed	Equifax’s	credit	 reporting	
unit	 in	 Atlanta	 before	 he	 relocated	 to	 St.	
Louis	to	take	over	the	helm	at	TALX	in	June	
2010	 following	 the	 retirement	 of	 William	
Canfield,	who	had	been	TALX	CEO	and	pres-
ident	since	1986.

Adams	has	added	several	senior	managers	
in	 recent	 months.	 Sean	 McMurray,	 senior	
vice	president	of	verification	services,	joined	
TALX	 through	 the	 DataVision	 acquisition.	
Mike	Psenka,	who	found	eThority	in	1992,	
was	 named	 a	 vice	 president	 following	 the	
purchase	of	that	company.	Other	new	addi-
tions	include	Anir	Pradhan,	senior	market-
ing	 officer;	 Matt	 Semrad,	 senior	 vice	 presi-
dent	of	technology;	and	Kellie	Baker	Resek,	
vice	president	of	human	resources.

And	that	new	talent,	along	with	the	prod-
ucts	offered	by	DataVision	and	eThority,	will	
all	play	a	part	in	the	next	big	product	TALX	
and	Equifax	are	developing,	Adams	said.

By	combining	TALX’s	database	of	employ-
ment	and	income	information	on	more	than	
51	 million	 U.S.	 consumers	 with	 Equifax’s	
credit	 reporting	 information,	 they	 hope	 to	
give	lenders	a	new	tool.	Instead	of	 just	get-
ting	a	credit	score,	lenders	could	instantly	re-
view	 both	 credit	 worthiness	 and	 income,	
making	it	easier	to	judge	if	the	borrow	has	
the	ability	to	repay	a	loan.

“Our	 goal	 is	 to	 get	 this	 into	 mainstream	
lending,”	Adams	said.

The	service,	which	should	be	widely	avail-
able	 in	 about	 18	 to	 24	 months,	 would	 be	
used	 only	 with	 consumer	 approval	 and	
could	save	time	and	resources	for	both	the	
lender	and	the	borrower	by	eliminating	calls	
to	HR	departments	and	copies	of	paycheck	
stubs,	Adams	said.

The	 new	 service	 could	 help	 Equifax	
grow	 its	 lead	 on	 competing	 credit	 re-
porting	 agencies	 TransUnion	 and	 Ex-
perian,	said	Andrew	W.	Jeffrey,	manag-
ing	 director	 of	 equity	 research	 for	 Sun-
Trust	Robinson	Humphrey.

“The	 specific	 advantage	 that	 Equifax	
has	is	that	TALX	is	the	only	one	that	has	
the	 database	 with	 the	 proprietary	 em-
ployment	and	income	data,”	Jeffrey	said.	

Equifax	 bought	 TALX	 in	 2007	 for	
$1.4	billion.
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homes for people with developmental disabilities within the next three years.

Rainbow Village meets an essential need for people with developmental disabilities 
by providing neighborhood homes, thereby enhancing the quality of life. 

We serve over 250 individuals in 55 neighborhood homes. 

Everyone deserves a place to call home.

Thank you To all of our donors.

Rainbow Village would like to thank our Board of Directors and Staff for  
100 percent participation in the capital campaign.

For information about how you can “Say Yes!” to provide a place to call 
home for adults with developmental disabilities, please contact 

Michael Rea at mrea@rbvstl.org, or call 314-567-1522.

www.rainbowvillagestl.org

Edith Wolff society ($100,000+)
Alan and Edith Wolff Trust

home Builder ($31,000-$99,999) 
The Nurture Foundation

Seay Foundation

home sponsor ($25,000-$30,999)
Bellwether Foundation

Emerson Charitable Trust
James and Pat Fogle

Harvey Kornblum Foundation
Lucy Lopata

Spoehrer Family Charitable Trust

architect ($10,000-$24,999)
Michelle Murray and Vince Garozzo

TeleTech Community Foundation

Investor ($5,000-$9,999)
Ameren Missouri

Beth Bushke
Linda Locke and Rory Ellinger

Molly Tallarico
Matthew and Cathy Thayer

Nancy and Paul Tice
Eileen Wald

landscaper ($2,500-$4,999)
Sheldon and Jan Baron
Bernard Charitable Trust
Van and Jeanie Brokaw

Mr. & Mrs. J. Curtis Engler
Rosalie Ewing

Furniture Brands Charitable Trust
Jo-Ann Goldstein

Ed and Joy Hennessy
Rick and Jennifer Heyl

Lydia Rasis
Michael and Barbara Rea

Jeffrey and Desiree Wojciechowski
Jerry and Judy Zafft

additional thanks for general support 
from major donors in 2011

AEP River Operations
Anonymous

Boeing Employee Community Fund
Carrollton Bank 
Cassidy Turley

Dr. William H. Danforth
John and Nancy Diehl

East Side River Transportation, Inc.
EMC2 Corporation

First National Bank of St. Louis
General Credit Forms, Inc.

Home Builders Charitable Foundation
Richard Leonardon

John Allan Love Charitable Foundation
Montgomery Bank
Pott Foundation

Realtor Housing Assistance Fund
John and Sandy Rocco

Elmer A. Sander Charitable Trust
Steven Stogel and Melinda Allen

Summit Transportation
Kim Tucci – The Pasta House Co.

Upper End Properties
Wolff Construction Co.

Xiolink

TALX triples its revenue 
to top $400 million mark

2004

$124.4 
million

$158.4 
million

$207.4 
million

$270.6 
million

$305.1 
million

$346.4 
million

$395.6 
million

2005 2006 2007 2008 2009 2010

talking it up
TALX revenue

J. DAnn 
ADAms

Relocated to St. Louis in 
June to take the reins at 
TALX division

to become part of TALX. Adams said eTho-
rity’s analytics software will allow TALX to 
dig into the troves of data on employment, 
income and unemployment claims to help 
clients cut down on turnover and maximize 
profits.

Financial terms for both acquisitions were 
not disclosed.

Adams headed Equifax’s credit reporting 
unit in Atlanta before he relocated to St. Lou-
is to take over the helm at TALX in June 2010 
following the retirement of William Canfield, 
who had been TALX CEO and president 
since 1986.

Adams has added several senior manag-
ers in recent months. Sean McMurray, senior 
vice president of verification services, joined 
TALX through the DataVision acquisition. 
Mike Psenka, who found eThority in 1992, 
was named a vice president following the 
purchase of that company. Other new addi-
tions include Anir Pradhan, senior marketing 
officer; Matt Semrad, senior vice president 
of technology; and Kellie Baker Resek, vice 
president of human resources.

And that new talent, along with the prod-
ucts offered by DataVision and eThority, will 
all play a part in the next big product TALX 
and Equifax are developing, Adams said.

By combining TALX’s database of employ-
ment and income information on more than 
51 million U.S. consumers with Equifax’s 
credit reporting information, they hope to 
give lenders a new tool. Instead of just getting 
a credit score, lenders could instantly review 
both credit worthiness and income, making it 
easier to judge if the borrow has the ability to 
repay a loan.

“Our goal is to get this into mainstream 
lending,” Adams said.

The service, which should be widely avail-
able in about 18 to 24 months, would be used 
only with consumer approval and could save 
time and resources for both the lender and the 
borrower by eliminating calls to HR depart-
ments and copies of paycheck stubs, Adams 
said.

The new service could help Equifax grow 
its lead on competing credit reporting agen-
cies TransUnion and Experian, said Andrew 
W. Jeffrey, managing director of equity  
research for SunTrust Robinson Humphrey.

“The specific advantage that Equifax has 
is that TALX is the only one that has the  
database with the proprietary employment 
and income data,” Jeffrey said.

Equifax bought TALX in 2007 for $1.4  
billion.
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TALX,	which	specializes	in	managing	un-
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ment	 and	 income	 verification	 for	 clients,	
grew	 its	 revenue	 to	 $396	 million	 in	 2010	
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from	the	$293.4	million	in	revenue	reported	
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since	 2004,	 when	 the	 company	 reported	
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up	a	notch,	when	Equifax	bought	two	com-
panies	to	supplement	TALX’s	services.

In	 August,	 the	 credit-reporting	 giant	
bought	DataVision	Resources,	a	Carlisle,	Io-
wa-based	provider	of	data	and	business	solu-
tions	for	the	mortgage,	insurance	and	finan-
cial	 services	 industries.	 DataVision	 will	 al-
low	TALX	to	offer	manual	employment	and	
income	verification	for	consumers	who	are	
not	in	the	Work	Number	database,	TALX’s	
flagship	 product,	 said	 TALX	 President	 J.	
Dann	Adams.

“The	acquisition	of	DataVision	was	so	that	
we	 could	 provide	 a	 100	 percent	 solution,”	
Adams	said.

Equifax	also	announced	in	October	that	it	
bought	 Charleston,	 S.C.-based	 eThority,	 a	
provider	of	workforce	analytical	software,	to	
become	part	of	TALX.	Adams	said	eThority’s	
analytics	software	will	allow	TALX	to	dig	in-
to	the	troves	of	data	on	employment,	income	

and	 unemployment	 claims	 to	 help	 clients	
cut	down	on	turnover	and	maximize	profits.

Financial	terms	for	both	acquisitions	were	
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Louis	to	take	over	the	helm	at	TALX	in	June	
2010	 following	 the	 retirement	 of	 William	
Canfield,	who	had	been	TALX	CEO	and	pres-
ident	since	1986.

Adams	has	added	several	senior	managers	
in	 recent	 months.	 Sean	 McMurray,	 senior	
vice	president	of	verification	services,	joined	
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And	that	new	talent,	along	with	the	prod-
ucts	offered	by	DataVision	and	eThority,	will	
all	play	a	part	in	the	next	big	product	TALX	
and	Equifax	are	developing,	Adams	said.

By	combining	TALX’s	database	of	employ-
ment	and	income	information	on	more	than	
51	 million	 U.S.	 consumers	 with	 Equifax’s	
credit	 reporting	 information,	 they	 hope	 to	
give	lenders	a	new	tool.	Instead	of	 just	get-
ting	a	credit	score,	lenders	could	instantly	re-
view	 both	 credit	 worthiness	 and	 income,	
making	it	easier	to	judge	if	the	borrow	has	
the	ability	to	repay	a	loan.

“Our	 goal	 is	 to	 get	 this	 into	 mainstream	
lending,”	Adams	said.

The	service,	which	should	be	widely	avail-
able	 in	 about	 18	 to	 24	 months,	 would	 be	
used	 only	 with	 consumer	 approval	 and	
could	save	time	and	resources	for	both	the	
lender	and	the	borrower	by	eliminating	calls	
to	HR	departments	and	copies	of	paycheck	
stubs,	Adams	said.

The	 new	 service	 could	 help	 Equifax	
grow	 its	 lead	 on	 competing	 credit	 re-
porting	 agencies	 TransUnion	 and	 Ex-
perian,	said	Andrew	W.	Jeffrey,	manag-
ing	 director	 of	 equity	 research	 for	 Sun-
Trust	Robinson	Humphrey.

“The	 specific	 advantage	 that	 Equifax	
has	is	that	TALX	is	the	only	one	that	has	
the	 database	 with	 the	 proprietary	 em-
ployment	and	income	data,”	Jeffrey	said.	

Equifax	 bought	 TALX	 in	 2007	 for	
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